appreciation of what the "survey business" is like and how -in that work contextsurvey data is produced and can, eventually, be improved.
The French Agoramétrie Study 5
This latter point of view was the originality of a recent French study done by Agoramétrie which has produced more-or-less annual surveys of French public opinion on social conflicts since the mid-1970s. With the encouragement of Jean-Pierre Pagès at Agormétrie, a major (unnamed) French polling agency accepted to "play the game" (in French, "jouer le jeu"), and permit access to its interviewers following the [2003] [2004] Agoramétrie survey. This work has produced two articles submitted for publication by the BMS: one is a thorough statistical analysis of the performance of each interviewer; the second is based on open-ended face-to-face interviews with (unnamed) selected interviewers.
6
In the first article, each interviewer's use of all response variables is analyzed, along with the number of interviews per day (sometimes per hour), and correlations with known social-economic characteristics of respondents. This statistical analysis provided comparable "profiles" of interviewer performance and permitted the identification of certain interviewers who were not at all "typical" or "standard".
7
With the permission of the polling agency, the interviewers were contacted in a manner which guaranteed their anonymity. All of the interviewers who were not "typical" accepted a face-to-face interview with a representative of Agoramétrie. Those interviews are the basis of the second article which provides what has been missing for so long in survey research: the interviewers' view of the survey business. Indeed, the interviews with the interviewers provide a surprising characterization of the survey business and what the social network of interviewers knows about the different companies, including how much they pay, how well or poorly constructed are the questionnaires the companies accept, what rigor -or lack of rigor -the companies demand, etc.
The interviewers also provided a description of the "tool kit" they can use to "get the job done", depending on what questionnaire, what company, what pay, what time span... Going into a French café on Saturday morning and paying a round of drinks for everybody who fills out a questionnaire correctly will quickly get you a fair number of good questionnaires, but the data may not be very representative of the French population, and several questionnaires filled out on Christmas morning are probably even less representative... The BMS would like to know if other similar studies have been done in Western Europe or North America. We would also be interested in contributions which look into what has and has not been done on this topic. It's time to stop looking at survey data quality "from the top down" and start looking at it as the whole system that it has always been. Examination of a series of metaanalyses on the outcomes of dozens of "mode experiments" reveals small, but statistically significant and consistent, effects of the method of data collection (mode effects) on the quality (representativity, completeness and accuracy) of survey data. On all indicators of data quality, the face-to-face interview scores slightly better than the telephone interview, but these differences are gradually disappearing over time. Mail surveys have lower response rates and less item response than do face-to-face and telephone interviews, but result in more accurate, less biased answers, especially when sensitive or embarrassing questions are being asked. Three "mode characteristics" or intervening variables are identified to explain these mode effects: the "persuasion power" of a mode, the complexity of the task for the respondent, and the degree of control over the question-answer process (control over role-related behavior of respondents and interviewers), along with one conditional variable (the degree to which the response categories of the questions differ with respect to their social desirability). These variables are inserted in a model which has as independent variables the three modes concerned, and as dependent variables the response rate, completeness, and accuracy. Predictions about mode effects on data quality derived from this model are confronted with data from a recent mode comparison experiment conducted in the Netherlands, in which similar questions about loneliness, satisfaction with living conditions and well-being were posed in face-to-face interviews (N=300), telephone interviews (N=300) and a mail survey (N=500). This confrontation resulted in a further refinement of the explanatory model, which in turn may help survey researchers make optimal choices for the implementation of survey data collection. In this study we analyze the effects of interviewer training on the quality of responses. Data from a field experiment reveal a number of significant differences between trained and untrained interviewers in terms on non-response and the amount of information obtained. For some questions, an interaction effect occurred between interviewer training, the use of tape recorders, and the kind of responses. The effects of training appear to be dependent on the structure of the questions. Since such effects occur primarily with questions that assume a great deal of interviewer activity, it is suggested that they are indeed due to the application of the techniques acquired by training, namely giving instructions, probing, and feedback. A brief analysis of the interviewer-respondent interaction supports this interpretation. 1976, 1978, 1980, and 1984 . Over the course of the five NES studies, the proportion of black respondents who were interviewed by black interviewers declined sharply, particularly in the South. Almost all white respondents were interviewed by whites. Except for southern blacks in the pre-Voting Rights Act election of 1964, black nonvoters in the presidential election surveys of 1964, 1976, 1980 , and 1984 who lived in predominantly black neighborhoods and who were interviewed by black interviewers were more likely to report falsely that they voted than black respondents interviewed by white interviewers. Black respondents in black neighborhoods who were interviewed by black interviewers were also more likely actually to vote and to endorse civic norms than blacks interviewed by whites. Hence, matching the respondent and the interviewer by race not only generates response effects-error in the answer, but also, for many black respondents, it appears to induce changes in actual behavior. Two types of interviewer error, response selection and interpretation, were measured by means of telephone monitoring for 10 computerassisted telephone interviews (CATI) and 10 paper and pencil interviewers (n = 198 completed interviews). Analysis indicates that the paper method produced 50% as many response selection errors as did the CATI method, but the computer error rate was small (1.05%); the interpretation error was also relatively small for both methods (1.65% and 1.45%, respectively). The CATI method averaged less interview time and a higher completion rate than did the paper method. Interviewers' age and experience were negatively related to error and their perceptions about the survey were positively related to completion rates. interviewer effects examined by means of the correlation approach, the experimental approach, or the behavioral approach. The impact of characteristics of respondents is also considered. In view of the influence of the questionnaire on survey errors, are mentioned publications on: wording of questions, types of questions applied, and question order. Concluding sections on literature concerning the impact of the interview situation in general, and on factors that influence the cooperation of the respondents and reduce nonresponse. Compared to the area probability sample in the personal interview, RDD yielded a sample of blacks higher in income and education, and more likely to be married and currently employed; white socioeconomic status was also higher in the telephone sample, but to a lesser degree than for blacks. Controlling for demographic characteristics and RDD's exclusion of nontelephone households, the telephone survey yielded significantly lower estimates of blacks' alcohol consumption, and of lifetime and recent marijuana use. Whites' alcohol consumption was slightly lower by telephone; otherwise, estimates of whites' use of the 4 substances (tobacco, alcohol, marijuana, and cocaine) were nearly identical in the 2 modes. Sample coverage, demographic characteristics, and racial matching of interviewer and respondent did not account for the significant mode differences. Characteristics of the interview situation itself, such as provision of privacy in the self-administered format, may have influenced tendencies toward socially desirable responding to a threatening topic such as drug use. [1988] [1989] [1990] [1991] [1992] [1993] . In some types of interviews it is expected that interviewers probe for motivations and explanations for information previously given by respondents (e.g. with regard to attitudes and behaviour). Usually the formulation of the probe has to be left to the insight of the interviewer. Investigation of these formulations shows that interviewers often use phrases which are "suggestive". Insufficient knowledge exists of the occurrences, of this inadequate interviewer behaviour, the causes of this behaviour, and the effects of the behaviour on the quality of the information gathered. Therefore the formulation of the research problem of this project can be divided into four subproblems: a. How can the degree and nature of the "suggestivity" of question (probe) formulations be determined? (Development of a coding system for question-answer protocols). empirical evidence is reported in the literature to support this claim or to allow estimation of the magnitude of effects attributable to questionnaire design. Here, two surveys are examined in which, different questionnaire designs were used by field interviewers to administer the same set of survey questions to a randomly selected adult in households that comprised area probability samples of the Detroit, Michigan, metropolitan area. The later study was designed to replicate a survey completed a few months earlier. 
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